Press Release
10-Day Local Food Challenge comes to [your market/city] 
Contact: [your contact person]
FOR IMMEDIATE RELEASE
[your name or org] is throwing down a diet gauntlet for local food fans and wanna be’s. They are joining a global network of local eaters who commit, for 10-days in October, to eat food sourced within 100 miles of home. Sound too hard? Give yourself 10-exotics, foods from afar you can’t live without.
[your name or org] will make it easy for [location] eaters to step up to the plate. You can buy from [our vendors, our store] to fill many of your needs. 100-mile products will be labeled [and special offer if you want to make one].
According to the founder, Vicki Robin, author of Blessing the Hands that Feed Us, “We all say we want to eat better, but we’re creatures of habit. Because the game rules give you permission to keep the 10 foods you love no matter where they’re from, you don’t feel deprived.”
Participants in the 2014 10-Day Local Food Challenge, say their favorite parts were:
1. The hunt! The commitment made them eagle-eyed for sources (including gleaning, foraging, u-pick and small “eggs $5” signs along the road). 
2. Cooking from scratch! Figuring out how to cook what they found required creativity and cleverness to turn a counter full of ingredients into tasty meals. 
3. Empowerment! Participants loved what they learned about themselves, feeling great about meeting their goal, thereby living up to a value they hold but don’t always practice. 
A third of participants said they’d be willing to spend up to 30% more on local food, now that they’ve done the Challenge. [your organizer] says [pithy quote from you emphasizing your main interest or offerings]

Local food is a hot lifestyle trend, but it’s only a .05% of the overall food marketplace. The Challenge helps us boost local farmer’s percentage of the food supply and profits pie. 
Eighteen percent of eaters say they are choosing more locally sourced seasonal items than a few years ago.
Nearly 8% of US farms sell local food direct to the consumer or through local distributors.
Even though 85% of farms growing for local markets sell directly to consumers, they only represent 13% of the sales. 
The 5% percent of farms selling exclusively to distributors and industrial clients, though, represent 67% of sales.

Yet it’s the direct to consumer farms that stay in business through good times and bad. 

The 10-Day Local Food Challenge gives us an opportunity to know and support our local farmers and keep local farmland in production. 

[your name] encourages everyone in [your location] to come out and buy at [your biz] for your local food challenge. [your quote here].

It’s fun to rise to a challenge. It’s fascinating to discover all the wonderful food sources here in [your location]. And local is a nutritious, delicious way to eat.

Vicki Robin says, “Local food isn’t really a diet. It’s more like a live-it. We are going to live it and discover how resourceful we are, and how resource rich our communities are. The Challenge gives you a chance to connect with eaters around the world who share your values and your courage to change the way you eat.”

For more information about [your location]’s participation in the 10-Day Local Food Challenge, contact [your name]
